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Lucy Wildig

Head of Social Impact
BPP Education Group

Connect with Lucy on LinkedIn

Email: lucywildig@bpp.com
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David Oakes

Co-founder & Consultant
K Low Consulting

Connect with David on LinkedIn

Email: david.oakes@klowconsulting.com
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Catherine Manning

Head of Impact Practice, Programme Director

Impact Reporting/MeasureUp

Connect with Catherine on LinkedIn

Email: Catherine.manning@impactreporting.co.uk
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https://www.linkedin.com/in/lucy-wildig-78968b16
mailto:lucywildig@bpp.com
https://www.linkedin.com/in/david-oakes-8b71b333/
mailto:david.oakes@klowconsulting.com
https://www.linkedin.com/in/catherinemanning1/
mailto:Catherine.manning@impactreporting.co.uk
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Housekeeping

Keep on mute please!

Recording will be sent out after session

Say hi, and ask questions any time in chat

[ ]
Measure Up
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Measure Up

‘Setting the scene’:
‘Why’ social value
History of social value in procurement

Our practice issues

What are we doing?:
How we ‘win’
Practical examples and tips and tricks

Where to next
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Our ‘Big” Whys of Social Value

AN
‘ Increase innovation and opportunities
‘ Gain financial resources and stability

\

Enhance reputation, brand & stakeholder trust

|
‘ Increase societal, environmental, and market stability
[

‘ Manage risk, regulation, and compliance

‘ Operational, people, and supply chain optimisation
/

Measure ()’

Procurement Act 2023
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What is the point?

SOCIAL VALUE

INTERNATIONAL

how the ... procurement ... might ...
improve the economic, social and
environmental well-being of the
relevant area

a) delivering value for money; .. . . e
b) maximising public benefit; .. to support decision making that optimises

c) transparency! Impacts ?? wellbeing for all materially
d) Acting with integrity. affected stakeholders.
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DIMENSIONS OF

WELLBEING

Measure Uy

P_ersonal
finances

Personal
wellbeing

Source: Office for National Statistics

Measure U

. ‘impact on the
wellbeing of the
population’

AND EVALUATION

ﬁoffige for
HM Treasury AN National Statistics

Wellbeing is how we're doing as
individuals, communities and as a
nation, and how sustainable that is for
the future.



What's the point?

For bidders....

Winning work!
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Where are we with practice now
‘ ) National
~ : {\} Social Value  David Procurement
Public Services (Social Value) Act 2012 1“ Pﬂl‘l‘al Lidington PO“CY
Review 2018 Statement
Q Social value o National TOMs o e Q 02024
act 2012 : launched 2017 4
g/illbemg 2 Greenbook w
l | ruture l l . relaunch :
i i Generations i i | |
i i Act 2015 i i i g(gezlllbemg guidance i Eg};g;asll:{:;zaiment
: : : l I I
| | | | | 1
1 1 1 1 1 1
—0 ) o () ] ) ® () ® (] ) >
: : : . l I
| 1 1 Eog | |
1 1 1 1 1
: National Social : : The : : pzii;.:?p‘,.in, Note
i 1 Value Taskforce 1 1 Social Value 1 1 Taking account of social value in the
Procurement Reform (Scotland) Act 2014 | | I Model I I erd ofcenrslgovermment conracts
Wi4asp 12 : : Cari"ion : : Procurement Act 2023 : e
| | . . | liquidation | =i : :
Procurement National Social 2018 B
Reform Act Value Procurement
o Taskforce _ PPN06/20 Act 2023 PPNO02
launched 2016 Central Central
; Government Government
- Social Value Social Value

Model 2020 Model 2025
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How far we've come! But! ....

Wellbeing and/or winning work?

£££ vs social value?

What do we prioritise?

Our knowledge...
Who is accountable?

Measure ()’ :
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Over to our Speakers

Lucy Wildig

Head of Social Impact

BPP Education Group

Connect with Lucy on
LinkedIn

Email: lucywildig@bpp.com

Jepp
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David Oakes

Co-founder &
Consultant

K Low Consulting
Connect with David on LinkedIn

Email:
david.oakes@klowconsulting.com

4
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https://www.linkedin.com/in/lucy-wildig-78968b16
https://www.linkedin.com/in/lucy-wildig-78968b16
mailto:lucywildig@bpp.com
https://www.linkedin.com/in/david-oakes-8b71b333/
mailto:david.oakes@klowconsulting.com

2024 Outcomes

Outcomes

Where we delivered the most

value in 2023/24:

£349,864
NT15

Provision of expert advice to VCSEs and
MSMEs

£14,976.84
NT20

Number of employees who have had access
for atleast 12 months to comprehensive and
multidimensional wellbeing programmes

Social Impact Report 2024

£21,450
NT17

Number of voluntary hours donated to
support VCSEs

£66,993.30
NT21

Equality, diversity and inclusion training
provided for staff

Measure Up

£14,1416
NT8

Number of staff hours spent on lecal school
and college visits, supporting pupils

NT86 and NT90

Volunteering time for environmental
conservation and ecosystem management
initiatives

Activities to influence staff. suppliers,
customers and communities to support
environmental pretection and imprevement

BPP Education Group 6

~Social Valus ™

TOMSYSTEM

Outcomes

Where we delivered the most
value in 2024/25:

£518,397
NT15

Provision of expert advice to VCSEs and
MSMEs

£1,211,000

ES3 Young persons
wellbeing

865 leamners utilising our
programmes throughout 2024-25

wellbeing

£136,226
WWD2

Number of voluntary hours donated to
support VCSEs plus wellbeing attached

£737,200
HE2.1

Service provision for mental health —
counselling service provided for leamers
and students

Student,

Everybody Stronger Le

Matters. Together. nt
Centric.

Trust and Embrace
Respect. Change.

£15,617
NT8

Number of staff hours spent on local school
and college visits, supporting pupils

BPP Education Group

() Bpp
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Measure Up

MeasureUp!

A measurement and valuation framework that provides a credible, progressive
alternative for anyone who wants to take a stakeholder focused approach to their
social value and impact practice.

< “ '
Y b

A\
’

’]\ISZU

Open and transparent Pragmatic and practical Sustainable and progressive
freely available to all and transparent making good quality valuation built in partnership with, and
in its valuation practice accessible, usable, and useful managed, by expert impact

practitioners aiming to grow its value
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The Values!

s

Governance

Personal
finances

DIMENSIONS OF

WELLBEING
- L_ .

of
Measure p Where we

live
(((((((( %
IIIIIIIII ]
........

Personal
wellbeing

of
Measure Up

S

Economic

Fiscal
@Q’g

\V
Wellbeing
A
a/.
Environment
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Bronze

Proxies for planning and
estimating

Silver

Differentials for gettin
more specific

Surveys and

t of act
Levels Of rrﬂeii;stiremen of actua

measurement Gold+

Ensuring the value is
entirely attributable

ol
Measure




17

Measure Up — Social value reporting done right

Sneak peek!

Home > Activities > Set up a new activity (MeasureUp)

Set up a new activity (MeasureUp)

ES1.1
[2.1] Being on an apprenticeship

Education and Skills
Education

Bronze

Effort

Total value

per person measured

Economic value

Wellbeing value

Measure
Impact Reporting is the first

software platform with
MeasureUp values embedded

114

«»

A monetised social value of £32,700

This is the economic value of an apprenticeship measured in productive output of approximately £2,800to the
company, an estimated economic gain to the individual of £20,500, plus the social value of the wellbeing benefit
to that apprentice at approximately £9,400.

Read more

Monetised value:

Multiply the number of apprentices lasting at least a year by £32,700.
Accuracy

N\

£32,700 | M pa cT Take a Closer look!

£23,300

£9,400
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Other updates... con &

+»"

P ’
Save the date! Next webinar with a focus on tech v# ' - We'll be at ISV Con

with guest speaker Kate Grafe from Samtaler - Come say hi!

November 5 at 1pm “2°'6°2’5

9-10 October

Birmingham Conference & Events Centre

MATHEMATICS
=

What do you want
to hear about
next?? Survey

coming...

EDUCATION
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" Need extra help?

Strategic planning and
place-based support ° P R D

o o
Data management and

social value software ° ImpaCt Reporting

'|’ 2L STATE
| # OF LIFE
Valuation )

research/stakeholder [ State Of Life o\ PV

engagement

Sponsor a value e Email: hello@measure-up.org

Measure Up — Social value reporting done right



Thank You!
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