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Measuring 
what matters 
for children

MeasureUp for Kids Toolkit Launch

Wednesday 25th March 2026



Our speakers today
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Will Watt Michelle Baker Leanne Battison Mitch Holland

Co-Founder, MeasureUp

Founder, State of Life

Technical Director for Social 

Value and Stakeholder 

Engagement, AtkinsRéalis

Social Value Coordinator, BWB 

Consulting

Choral Outreach Lead, Liverpool 

Cathedral
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Keep on mute please!

Recording will be sent out after session

Say hi, and ask questions any time in chat
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Our aims for today…
Setting the scene on our toolkit

Valuing children’s wellbeing

Hearing from those working with young people

What’s in the toolkit?

Q&A

Where to next 
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Michelle Baker
Technical Director for Social Value and Stakeholder 

Engagement, AtkinsRéalis

M
ea

su
re

 U
p

 –
 S

o
ci

al
 v

al
u

e 
re

p
o

rt
in

g 
d

o
n

e 
ri

gh
t

5



M
ea

su
re

 U
p

 –
 S

o
ci

al
 v

al
u

e 
re

p
o

rt
in

g 
d

o
n

e 
ri

gh
t

6

“…for social value to 
really have impact; 
private, public and third 
sector organisations all 
need to work together…”

Professor Chris White, the architect of the Social Value Act 

2012
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“Children are not the 
people of tomorrow, but 
are people of today.”

 (Janusz Korczak, 1878-
1942)

Will Watt

State of Life



The C-WELLBY for 
children's wellbeing - 
we have lift off
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Attributing WELLBY value to children’s 

wellbeing



Hearing from those working with 
young people
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Leanne Battison Mitch Holland

Social Value Coordinator, BWB 
Consulting

Choral Outreach Lead, 
Liverpool Cathedral



Educational Engagement



Educational Engagement Strategy Aim
To have a greater impact on the students we reach through working together in a more targeted longer-term manor with schools, inspiring 

future generations and empowering teachers with real-life industry knowledge and support.

Educational Engagement Strategy - Introduction



School Engagement Journey



Strategy Implementation



Delivery
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Careers 
rotation event

T-Level support

Level 2 skills workshops

Solutions for the Planet ‘Big 
Ideas’ mentoring

Bridge design and build challenge 

Structural challenge
Air Quality and Acoustics



Impact Valuation



Thank you



Liverpool Cathedral Schools Singing Programme (SSP)

17
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What’s in the 
Toolkit…

Let’s take a look…

https://impact-reporting.navattic.com/cq1304gk
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Example data and estimation
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Where 
to next?

Coming soon

• An update to the Ideal 
Value Set

• New economic ‘input’ 
values

• Supply Chain Spend

• Donations

• Real living wage

• Resources invested

Using MeasureUp

• Updated methodology

• Updated Principles

• Updated ‘how to use’ 
guidance

• Estimator

• Alignment to new 
Social value Model

Build MeasureUp 
with us!

• Make a value or usage 
suggestion

• Sponsor a value, 
research, resources or 
tools

• Help us to spread the 
word
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• PRDStrategic planning and 
place-based support

• Impact ReportingData management and 
social value software

• State of Life
Valuation 

research/stakeholder 
engagement

• Email: hello@measure-up.orgSponsor a value

Need extra help?



Thank You!

29
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